
Experian Global 
Intelligence
Location and Consumer Intelligence to help businesses 
find the best locations and customers across the globe
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Businesses wishing to drive sales and 
increase their market share, alongside 
a need to mitigate risk, are increasingly 
setting their sights on international 
expansion, and looking for growth across 
a multi-channel environment. Domestic 
pressures are also forcing some 
companies to look abroad for growth, and 
a successful market breakthrough can be 
extremely lucrative.

Yet this endeavour can be fraught with 
challenges – not least the lack of market 
knowledge or access to good intelligence 
to prioritise the best opportunities 
presented by the market.

Experian understands the need for reliable 
and consistent intelligence on people and 
places, and importantly, that businesses 
require actionable insights not data.

Experian supports clients around the 
world in understanding local markets 
and consumers in order to reduce capital 
investment risks, identify market potential, 
acquire and retain customers, and gain 
competitive advantage.

Experian solutions to support your business

Introduction

•	 City	and	location	catchments
•	 Demographics/economics 
•	 Business	landscape

•	 Who	are	my	customers?
•	 Consumer	behaviour 
•	 Profile	(ethnicity,	age	etc.)

•	 Setting	up	location	analysis	tools
•	 Setting	up	location	teams 
•	 Location	planning	training

•	 Competitors	and	co-tenants
•	 Location	potential	and	rankings 
•	 Sales	and	share	predictions

•	 Means	of	engagement
•	 Existing	penetration	of	target	types

•	 Design	of	market	entry	and	 
 location strategies 
•	 Developing	local	intelligence

A. Location and  
 market analysis 
 

B. Customer insight 
 
 

C. Specialist advice 
 

D. Multi-channel  
 marketing analytics

•	 Database	management
•	 Marketing	fulfilment 
•	 CRM	creation

•	 Website	intelligence
•	 Social	Media	insight

At Experian we help many businesses 
develop robust market and location planning 
strategies, whether their focus is their home 
market or multiple opportunities across 
the	globe.	We	do	this	by	providing	data	led	
intelligence based on dependable market, 
location and consumer insights. 

Supporting	businesses	across	sectors	such	
as	Retail,	Automotive,	Leisure,	Retail	Banking,	
Consumer	Brands,	Telcos,	and	Gaming,	and	
across global geographies, Experian empower 
clients to compare different opportunities and 
their intrinsic risks with greater confidence.
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Consumer 
Brands

Leisure

Retailers

Automotive

Online

Restaurants 
and bars

Real Estate

Understand 
your customers 

and local 
market 

potential

•	 Electronics
•	 Food and drink
•	 Consumer	health	care,	 
 and health and beauty
•	 Clothing,	footwear,	and	 
 other fashion brands

•	 Grocery
•	 Major	fashion	chains
•	 Franchise networks
•	 Technology	retailers
•	 Department stores
•	 Convenience
•	 Retail	banking

•	 Gyms	and	 
 sports clubs
•	 Lifestyle	 
 management

•	 Quick service  
 restaurants
•	 Major	chains

•	 Dealers
•	 Manufacturers

•	 Agents
•	 Owners
•	 Investors
•	 Developers
•	 Centre	operators

•	 Map	and	understand	your	 
 global customer penetration  
 & distribution

Which types of business can benefit?
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A: Location and market analysis

Experian is able to provide multi-
scaled global support to businesses, 
recognising that decisions about 
entering or expanding in new 
markets typically require a macro 
level ‘scan’ of a country or region 
before drilling down to the finer level 
of city or location.

For clients considering the pros and 
cons of different countries, Experian 
draws on extensive demographic 
and economic data intelligence to 
help establish the best ‘fit’ to their 
strategy based on macro-economics, 
outlook, the business environment, 
and consumer profile. Experian also 
helps clients identify those regions 
within countries offering greatest 
potential across both demand and 
supply factors.

For clients looking for help 
identifying the best global retail 
centres and locations, Experian 
help reveal the business landscape 
relevant to the appropriate sector, 
identify consumer demographics, 
monitor competitors, calculate 
existing market share, predict sales, 
and ascertain available headroom.  

Further applications include 

•	 Mergers & acquisitions:  
 Understand competitor location  
 types and potential
•	 Improve store performance:  
 Benchmark new locations against  
 the existing network to focus on  
 the most profitable location types
•	 Omni-channel strategy  
 development: Identify new market  
 segments and optimal distribution  
 strategy, including new formats.   
 Drive international presence  
 and growth via a ‘right-fit’ market  
 approach
•	 Online customer insight: Geocode	 
 and map your global customer  
 base to derive insight into which  
	 areas/regions	have	highest	online	 
 customer penetration 

Global/Country 

•	 Macro-economics,  
 outlook and risk
•	 Competition and  
 business environment
•	 Consumer demand  
 and profile
•	 Regions of greatest  
 potential

Location Insight 

•	 Identify best sites  
 for new locations
•	 Consumer demand  
 and profile
•	 Demography
•	 Competitive  
 environment
•	 Points of Interest,   
 distribution points,  
 co-tenants
•	 Sales and share  
 estimates

Sub-region/City 

•	 City rankings based  
 on catchments and  
 potential
•	 Competitive and  
 business environment
•	 Consumer demand  
 and profile
•	 Demography
•	 Market size and supply
•	 Area classifications
•	 Territory hunting maps

Regional market 

•	 Regions in  
 growth/decline
•	 Competitive and  
 business environment
•	 Consumer demand  
 and profile
•	 Market size and supply
•	 Cities of greatest  
 potential

Multi-level	global	support	for	consumer	and	location	based	decisions
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A: Location and market analysis

Experian work with clients using 
a range of location intelligence 
techniques to deliver the right level 
of	business	support.	The	use	of	fine	
level	population	grid	squares	(e.g.	
1km,	5km	etc.)	for	example	enables	
the creation of accurate catchment 
and consumer demand estimates 
at the most appropriate level, even 
in countries where good data are 
traditionally scarce.

Combined	with	comprehensive	
consumer datasets, Experian 
location data paint a detailed picture 
of the demand and supply factors 
characterising any location. Experian 
holds population data for the entire 
world at local level, and has further 
segmented more than 2.3 billion 
consumers in over 30 countries, 
including	major	emerging	markets	
such as Brazil and India using more 
detailed information.

The	development	of	simple	but	
effective segmentations of local 
areas for any global market using a 
combination of demand and supply 
factors such as population, age 
profile, presence of transportation 
hubs, proximity to retail centres, 
road network, provides clients with 
valuable insight into the types of 
places under consideration.

Experian’s tools and solutions are 
designed to deliver powerful insight, 
yet	are	always	easy	to	use.	These	are	
tailored to the specific requirements 
of our clients, and include 
prioritisation lists of highest potential 
areas/locations,	location	insight	
reports, sales prediction models,  
and maps.

Dubai	–	Retail	Demand	&	Supply

Lima	–	Residential	Demand	
Surface

Moscow		–	Selected	Restaurant	
Demand	&	Supply	Hotspots

Assessing market demand in  
China	(Hong	Kong)

Bespoke reporting
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Wherever	across	the	world	a	business	is	focussing	investment,	Experian	has	
the data intelligence to support location based decision making.

Base 
demographic data 
at fine geographic  

level for every 
global market

Segmentation 
data on over 2.3 

billion consumers, 
spanning 30 of 

the worlds most 
economically 

active countries

Online behaviour 
data for 25 million 

internet users 
across 5 million 

websites
Consumer 
demand 

estimates at a fine 
geographic level

Over 23,000 city 
trade areas built 

to date across the 
globe, covering 
mega cities to 

second tier cities

Experian has exclusive 
access to the latest 
global population 

database, giving the 
most accurate base 

population and demand data for 
analysis in any international market.

Population	estimates	at	1km	grid	resolution	
for	India,	Mexico	and	Brazil	(available	for	
any	country)
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B: Customer insight

Managing	customer	
data can be 
problematic across 
both single and 

multiple markets. Experian’s 
expertise lies in turning data 
into intelligence, and our clients 
generate greater value from their 
customers through the use of  
the tools, data and insight 
Experian provide.

By utilising unique data linkage 
solutions, with data hygiene and 
management, Experian help its 
clients develop and maintain 
a single view of customers 
across one or more markets. By 
combining customer data with 
Experian’s wealth of consumer 
data and multi-channel customer 
engagement capabilities, 
Experian can deliver a single 
platform from which to improve 
customer engagement and 
increase revenues.

Before entering a new market it is 
imperative that organisations develop 
an excellent understanding of 
potential customers. A clear vision of 
the current customer base may exist 
today, so the aim could be to find 
similar	people	in	new	markets.	This	
is easier said than done given the 
cultural and economic differences 
between countries, so it is important 
to understand who they are, how they 
behave, and their likes and dislikes in 
detail, to avoid costly mistakes.

CANADA

AUSTRALIA

BRAZIL

SOUTH
AFRICA

INDIA

USA
KOREA

ISRAEL

GREECE

ROMANIA

POLAND
BELGIUM

FRANCE

SPAIN

GERMANY

DENMARK

FINLAND

SWEDEN

NORWAY

UK

THE 
NETHERLANDS

REPUBLIC OF 
IRELAND

CZECH REPUBLIC

HONG KONG

TAIWAN

SINGAPORE

JAPAN

Mosaic

     Available
     In Development

Experian	Mosaic:	rich	consumer	insight	for	27	major	economies.
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Experian utilises an unrivalled 
breadth and depth of data to help 
clients develop a detailed and 
accurate understanding of existing 
and	potential	customers.	The	Mosaic	
Global	consumer	segmentation	is	a	
powerful customer insight  solution 
providing organisations with an 
ability to understand detailed 
characteristics of customers in each 
local market, as well as providing an 
umbrella view of customers across 
markets to aid benchmarking and 
market	comparison.	Spanning	30	
of the world’s most economically 
active countries to date, Experian’s 
customer intelligence capabilities 
help clients drive value from 
customer data; 

•	 Identify the characteristics of  
 your best customers and identify  
 where there are more of them  
 across focus markets to support  
 customer acquisition and  
 location planning
•	 Visualise the geographic  
 distribution of customers to  
 support location based decisions,  
 such as new outlets, acquisition,  
 home delivery, or catchment  
 cannibalisation
•	 Increase customer value by  
 developing more appropriate  
 treatment strategies for groups  
 of customers based on a deeper  
 understanding of their needs  
 and preferences
•	 Enhance the value of your  
 customer database to reduce the  
 cost of customer acquisition and  
 drive retention

•	 Support	targeted	marketing	across	 
	 channels	(store,	web,	mobile,	call	 
	 centre,	direct)	to	improve	results	 
 whilst minimising costs
•	 Develop cross market strategies  
 based on a common understanding  
 of customers

Experian consumer 
intelligence helps 
unlock revenue 
potential across the 
customer base

Boost sales using the best 
market segmentation
solution in Brazil

Optimise the value of customers and locations in India, now and in the future
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D: Multi-channel marketing analytics

C: Specialist advice

Experian is uniquely positioned 
to provide a consistent view of 
consumers across channels, spanning 
‘bricks, clicks and flicks’ and to 
help clients identify and adopt the 
most appropriate channels for each 
shopper, maximising the value of each 
customer contact.

Experian	Hitwise	provides	access	to	
rich online traffic data generated by 
the	online	movements	(upstream	and	
downstream)	of	millions	of	internet	
users.	Globally,	Experian	tracks	the	
online behaviour of 25 million internet 
users across 5 million websites.

Experian can uniquely report on 
this traffic both in terms of its 
demographics, socio-economic 
grouping	(Mosaic)	and	regional	
location.	This	customer	insight	helps	
our clients begin to understand the 
linkage across consumer activity, which 
in turn can be fed into country specific 
marketing and location strategies.

Given	these	challenges,	Experian	
works in partnership with clients 
directly	and/or	their	consultancies/
agencies to help develop an 
international market strategy.  
Experian’s experienced consultants 
can advise on setting up the 
infrastructure, best practices, and 
processes to manage the sometimes 
considerable demands of extracting 
strategic insight from global market 
data. Furthermore, Experian’s global 
data assets enable our clients to 
approach multiple markets in a 
consistent manner.

Working	closely	with	many	of	the	
world’s top businesses, Experian help 
run location strategies, advise on 
customer acquisition, train analytical 
staff, and even in some cases help 
support the set up and recruitment of 
specialist in-house teams.

Experian can support client’s social 
media strategy by leveraging the 
insight developed by Experian 
Techlightenment,	social	media	
specialists.	This	insight	empowers	
clients to tailor the way they connect 
with customers through social media 
based on the brands they ‘like’ and 
talk about.

Ultimately, Experian can help 
client’s link traditionally disparate 
channels such as online, social, 
and location, empowering you to 
design fully informed and connected 
communication and investment 
strategies, in different markets 
across the world.

The	development	of	an	
international strategy 
can be challenging. 
Not only does it 

require the creation of a sound 
understanding of markets, 
consumers, locations, and areas 
of greatest potential, but also 
expertise in translating and 
deploying this insight.

The	ever	increasing	
number of 
options available 
to consumers 

to fulfil their purchasing needs 
makes appropriate multi-channel 
engagement ever more important. 

Data can be scarcer than expected, 
especially in emerging economies 
such	as	China	and	Russia.	This	
necessitates the design of solutions 
based on a minimum level of 
insight to steer your business to the 
best opportunities. Furthermore, 
collecting data from multiple 
sources can be a time consuming 
and difficult task, especially where 
there is no in-house expertise.

From websites to social media, 
mobile devices to market places, 
and of course shopping centres 
and retail districts – the consumer 
now has a multitude of channels 
to engage through.

Fortunately Experian can help 
clients navigate this ever changing 
landscape, across different 
markets.	We	have	worked	with	
many companies to enhance their 
understanding of the impacts and 
synergies of each and every channel, 
and the interaction of the end 
consumer across those channels.
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About Experian

Experian is the leading global information services company, providing data 
and	analytical	tools	to	clients	in	more	than	80	countries.	With	over	25	years	
experience of delivering location and consumer intelligence, the company helps 
businesses make best use of and protect scarce resources by targeting locations 
and consumers, managing credit risk, preventing fraud, and automating decision 
making.  Experian also helps individuals to check their credit report and credit 
score, and protect against identity theft.

Experian	plc	is	listed	on	the	London	Stock	Exchange	(EXPN)	and	is	a	constituent	
of	the	FTSE	100	index.	Total	revenue	for	the	year	ended	31	March	2012	was	US$4.5	
billion.	Experian	employs	approximately	15,000	people	in	41	countries	and	has	
its corporate headquarters in Dublin, Ireland, with operational headquarters in 
Nottingham,	UK;	California,	US;	and	São	Paulo,	Brazil. 

For more information, visit www.experianplc.com
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