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Understand the
tipping point of
vulnerability

Understand where pressures
occur at a customer level:

The UK economy Incomes will
has slowed Improve very slowly

The economy will But this is only at
continue to grow the UK average level
well below average

Even the smallest increase in outgoings
could tip an individual into a state of
vulnerability. For example:

A 1% risein a

mortgage interest
For the average rate could mean

homeowner, a more than
first time property
0
purchase costs on 1 0 Al

average £235,000 increase in
payment value

but with 10% cash If interest rates
deposit, over rise by 1%
25 years, on a

£235,000 house the repayment

is likely to be

£1116

the monthly

We found people amount would

suggested their
mortgage budget
would be

increase to

£1237

—over 10%
Increase

a month

(based on an interest
rate of 4%)

£780

Trends show how the mid years

spend the most per week:
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More people are heading to the beach

Experience based purchases overtake retail spend.
We see more people today spending on experience
than retail; showing they want to live life to the full.

Retail Lifestyle
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Today we see:

More demand for More first party Outstanding credit
high cost loans, fraud across card balances are

with rising early specific products rising.
arrears rates. like mortgages.

Today there is an opportunity presented by data and
analytics to better understand an individual's circumstances.
To be able to make decisions that are built on more enhanced

Insight, to therefore inform what the decision should be.

Data can provide the opportunity
to understand more about an
individual including their:

past behaviours current situation, their likely future
through trended through bureau likely behaviours,
data data by overlaying
economic
variables

We can help you:

Help your customers, before
they know they need help -
helping with vulnerability.

Act, when it matters most
by understanding when a
need arises.

Personalise by
understanding each person
on an individual level.

Innovate through new
thinking designed by data,
informed by analytics.

This can be done at speed, scale and
with more accuracy than ever before in a
second, and across every channel.

Find out more
www.experian.co.uk/affordability
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