
Constant change in the population means that keeping 
data up to date is an ongoing challenge.  Every year, 
10 per cent of the UK population move house, 600,000 
people die, and around 400,000 people register on 
Mailing Preference Services.  Identifying customers or 
prospects who cannot respond to your campaigns not 
only saves you valuable marketing budget, but also helps 
you avoid any negative legal and brand implications 
associated with poorly targeted communications.

Experian 
Suppressions

Ensure your communications are 
correctly and appropriately targeted

What can EIM do for you? 
Experian has a number of suppression 
files available to help you identify:

People who have moved house 
(Absolute Movers)
Addresses which have changed 
(Absolute Contacts)
Deceased individuals (Experian’s 
Mortality Suppression file)
People aged over 18 (Age Verifier)
People who have registered 
with marketing preference files 
(Mailing Preference Service, 
Telephone Preference Service, Fax 
Preference Service)

Additionally, Experian has access to a 
number of third party files that enable 
an even greater level of scrutiny to be 
offered to clients.

How do we do it? 
Absolute Movers
Consumer movement between homes 
is complex: people within a household 
do not always move together and 
some people leave an address 
temporarily only to return at a later 
date. Experian continually monitors 
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mover information and brings updates 
of activity to the market on a monthly 
basis. Monthly updates ensure that 
the latest goneaways are available 
for suppression and that individuals 
who return to a previous address are 
identified and updated accordingly. 
With over 60m individual records, 
Absolute Movers offers the greatest 
depth of goneaway suppression 
coverage available in the market 
place.

Absolute Contacts
Statistics show that up to 18,000 
people move house every day and 
as many as 37 per cent of customers 
neglect to notify organisations of an 
address change.  Absolute Contacts 
from Experian provides up to date 
and verified change of address 
information enabling organisations 
to maintain or re-establish contact 
with current UK customers when they 
move house.

Experian’s suppression 
data is suitable for all 
sectors, covering a 
range of files to help 
update and maintain 
customer and prospect 
data.  It includes 
goneaway, change of 
address, deceased, 
marketing preferences 
and age verification 
information.
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Experian’s Mortality Suppression file
Sending marketing messages to 
individuals who have died can cause 
distress to bereaved relatives as well 
as damage to your brand and wasted 
marketing resource.  Experian’s 
Mortality Suppressions file helps 
prevent the associated risks of 
mailing these deceased individuals.  
It includes 2.4m records compiled 
from trusted deceased data sources 
to identify individuals that are not 
present on other commercial sources.

Age Verifier
Ensure compliance with legal 
regulations, whilst protecting your 
brand and saving money, by mailing 
only those of a legal age to receive 
your marketing communications.  
Experian’s Age Verifier file enables 
you to validate that an individual is 
over 18 by utilising public information, 
such as the edited Electoral Roll, to 
provide comprehensive coverage of 
the UK population.  Cross referencing 
rules are also utilised to verify that 
information relating to an individual is 
consistent across multiple sources.

Preference Services Files
Experian has access to the DMA 
preference files which enables 
our clients to ensure that they 
are following best practice and 
adhering to current legislation. The 
Preference Services files include: 
Mailing Preference Services (MPS), 
Telephone Preference Services (TPS) 
and Fax Preference Services (FPS).

What are the key benefits?
Improve the performance of your 
campaigns, whilst protecting your 
brand

Achieve increased response rates 
by only mailing those who can 
respond
Improve ROI by reducing wastage 
and unnecessary processing costs
Ensure compliance with industry 
regulations and best practice
Avoid negative brand 
implications from inappropriate 
communications

Find out how EIM can help you
Start getting the most out of your 
marketing campaigns today by 
gaining a more comprehensive picture 
of your customer database.  By 
utilising Experian’s extensive range of 
suppression files you can be sure that 
you effectively communicate to the 
right individual at the right address 
with the right marketing message.
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