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Key marketing trends for 2014 i3 Experian

: Marketing Services

The modern consumer is dynamic, empowered, and
hyper-connected. They rely on a variety of devices and
channels to stay connected. As a result, they expect
seamless customer experiences from their favourite brands
that are both meaningful and relevant. If they don't receive
the service and experience they expect, they will move on
somewhere else, and probably tell their friends to do so

as well. This means marketers need to maximise every
communication and minimise distractions, whilst

creating meaningful experiences. This is what it means

to deliver intelligent interactions. Every time.

Seasonality of Demand

Key to organisations responding quicker to their customers’
needs is understanding the seasonality of demand and how
this changes over time. When do consumers want to buy
your products and services?

Find out how to target your customers at the right time
with the right message with this 2014 marketing calendar.
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Using this calendar

This calendar has been designed for marketing professionals throughout the UK. Although some
businesses will more naturally align with certain events, the idea is that with the right marketing campaign
and message, any brand could benefit from these seasonal events.

For example, Mother’s Day is clearly a huge opportunity for retailers of cards, flowers, chocolates and gifts
but there is no reason why a travel company couldn’t use Mother’s Day as an excuse to send a relevant,
timely email campaign promoting short weekend breaks for customers wanting to spoil their mum!

It's important to note that this calendar is intended to compliment your existing marketing plans not
replace them. Every brand is different and will have seasonal peaks and troughs of demand as well as
strategic emphasis. We hope that the data-driven insight in this calendar will inspire you to try a new
seasonal campaign and reach out to your customers with exciting marketing messages.

@ Blue days Red days Purple days

represent a day to send represent increases in are perfect for highlight a particular

email campaigns search demand and cross-channel event which may help with
should be targeted with campaigns both creating themes for content
compelling content online and offline
and PPC campaigns

Intelligent Interactions. Every Time.
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Including “Mother’s Day” in the subject line of an email
ahead of the event in 2012 saw a 61 per cent boost to

transaction rates compared to regular emails

Understand which demographic groups are most Did you
likely to invest in ISAs over other savings products know?
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Travel email campaigns have a higher order value in June than in any
other month of the year, even though peak summer demand is in July
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Did you
know?

2 minutes of every hour spent online in
the UK will be on a sports website in June
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Do you know which of your customers will be buying wellies Did you The UK will make 20 million visits a day to travel
for Glastonbury and which will be buying car hire for Florida? know? websites during the peak booking week in July
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Online visits to the Automotive industry increase by
5 per cent in months when new registration number
plates are released compared to the average month
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To find out more about Experian Marketing Services
call 0845 234 0391 or visit
www.experian.co.uk/marketingservices

Use of this research report is at your own and sole risk. Experian Marketing Services disclaims any and all warranties or representations in respect of the
accuracy or usefulness of information, or any observations that may be derived from such information, obtained from Experian Hitwise. © Experian 2013. All rights reserved.
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